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DETAILED ACTION 

Claim Rejections - 35 USC § 103 

1 . The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

2. Claims 1-10, 12, 17-27 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Stranberg (US6330243). 

Regarding claims 1, 2, 4, 17-20, 26, 27, Stranberg teaches that it is well known 
for consumers to request product information from a business via the World Wide Web 
and for the business to provide a field for the inquiring party to provide a telephone 
number where they can be contacted for further information and follow-up [col 1 : lines 
28-46]. Stranberg also teaches the concept of a user accessing a webpage from a 
website via a web browser where the webpage can include various content such as 
text, images, audio, video, etc. as well as an HTML-based user interface with data entry 
capability. The HTML interface serves to advertise that more information about a 
product/service is available upon request and is therefore taken to meet the broad term 
"advertisement" as well as the term "item" [col 5: lines 7-8, lines 16-35]. The data entry 
fields of the interface are designed to elicit responses to requests for product 
information as is well known in the art" [5:24-26]. Such requests can include name, 
telephone, address, information desired, product inquiries or any other information 
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useful for sales and/or marketing purposes [5:27-31]. While Stranberg admits it is 
known to contact an inquiring consumer via a submitted telephone number in order to 
provide the requested product information, Stranberg is silent on whether to contact the 
inquiring consumer according to the other collected information fields such as address. 
However, It would have been obvious to one of ordinary skill at the time of the invention 
to have provided any number of plural contact field options (postal mail, FAX, 
telephone, cell phone, email, etc. as they are well known methods of communication - 
and in some cases, electronic communication), to have collected the appropriate 
number, address, email, etc. and to have contacted the inquiring party by such 
requested communication channels in order to deliver the desired product information. 
Doing so would allow consumers to receive the requested information in a format they 
find most comfortable, digestible and convenient - including an electronic delivery 
transmission method. Each of the plural tillable fields of Stranberg's interface is taken 
to represent a "selectable" option. 

Regarding claim 3, receiving a FAX, email, telephone call, postal mailing, etc 
inherently represents receiving an indication of personal information used to make such 
communication contact. 

Regarding claims 5, 9, any of the received information about the consumer is 
taken to be personal information. 

Regarding claims 6-8, 10, providing a parcel/letter to the US Postal Service for 
example for delivery to the identified recipient is taken to be providing a third party with 
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the personal/contact information of the consumer as well as an indication of the 
consumer's choice to have a postal delivery for them. 

Regarding claim 12, it would have been obvious to one of ordinary skill at the 
time of the invention to have asked for consent to send future communications to the 
consumer in order to deliver future promotional materials as is well known. Doing so 
would serve to create a long-term relationship with the consumer. 

Regarding claims 21-24, and the "third-party" language, the website providing the 
product information and user form to request information can be taken to be the third 
party, while the consumer is taken to be a first party and the consumer's ISP for 
example could represent a second party, enabling access to the Internet and the third- 
party website. A consumer choosing the selectable option of a telephone number 
provides the steps of providing to the third party an indication of the selection and the 
requested delivery process. 

Regarding claim 25, a consumer requesting information to be sent to his email 
address meets the claim in the case where the consumer reads his email via a website 
(webmail client). Official Notice is taken that webmail (such as Yahoo mail and 
Microsoft's hotmail) has been around for years. It would have been obvious to one of 
ordinary skill at the time of the invention to have checked the consumer's email from 
such a webmail service. Reading an email on a webmail site about requested product 
information can be said to represent an indication of the email-selection as the delivery 
method. 
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3. Claims 11, 13-16 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Stranberg in view of Patterson (US2003/0028608). 

Regarding claims 11, 14-16, Patterson also teaches a user of a webpage filling 
out a text field with contact information so that the business who is advertising can 
contact that consumer through the specified communication channel and unique 
communication address provided [para 0026]. Patterson also teaches that a 
confirmation message can be provided so that the user is made aware of a successful 
submission [para 0028]. It would have been obvious to one of ordinary skill at the time 
of the invention to have provided a confirmation notice that the information will be 
provided via the communication channel, such as for example by third party US Postal 
Service. 

Regarding claim 13, providing contact information to he website is taken to 
provide consent for contacting the consumer. 

4. Claims 6, 10, 11, 13-16, 21-25 are alternatively rejected under 35 

U.S.C. 103(a) as being unpatentable over Stranberg in view of Patterson and/or 
Patterson in view of Stranberg. 

Regarding claims 6, 10, 21-25, Patterson teaches that a consumer (i.e. first 
party) can visit a first website (i.e. second party) which can include not only content 
about the first business, but also a banner advertisement from a second business (i.e. 
third party). The advertisement is taught to include a request form that the user can fill 
out such as "send me information on golf clubs" [para 0026]. The form can collect the 
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user's email address as contact information as well as userlD [para 0037]. It would 
have been obvious to one of ordinary skill at the time of the invention to have provided 
the plurality of contact options in a manner made obvious by Stranberg with the third 
party advertisement of Patterson. Doing so would enable web surfers at many various 
websites to see and request the product information of Stranberg; this provides wider 
exposure for the third party. A consumer filling out a particular selectable option with his 
personal contact information results in an indication to the third party of the consumer's 
desire for information and the requested delivery channel and would trigger the delivery 
of such information via the proper communication channel (email, telephone, FAX, 
postal mail, etc.). 

Regarding claims 11, 14-16, Patterson also teaches that a confirmation message 
can be provided so that the user is made aware of a successful submission [para 0028, 
figure 4]. This message serves to indicate that the third party will be delivering the 
requested information. 

Regarding claim 13, providing contact information to he website is taken to 
provide consent for contacting the consumer. 

Response to Arguments 

Applicant's arguments have been fully considered but they are not persuasive. 

Applicant argues that the user interface in Stranberg is not an advertisement. 
However, there is no particular reasoning given why the examiner was incorrect when 
he stated that was the case. Applicant argues that the data entry fields of Stranberg are 
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not associated with different information delivery processes. However, there is no 
particular reasoning given why the examiner was incorrect when he stated that was the 
case. Stranberg clearly teaches to provide input fields whereby users can request 
delivery of desired information; Stranberg teaches that user's can submit their telephone 
number and address. One of ordinary skill would find it obvious to enable users to 
request information be sent via any well known communication channel including email, 
IM, FAX, cell phone, postal mail, telephone, web download, etc. A user inputs a request 
along with his email address in the proper filed and he gets an email; a request and his 
FAX number and he gets a FAX, Etc. Applicant has not made a seasonable argument 
why the obviousness rejection was not proper. 

It is not clear how applicant's statement that "the website provider chooses how 
to provide any additional information to the user" does anything other than support the 
examiner's viewpoint. 

Applicant argues that the user only has the option of doing an electronic chat. 
The chat feature is taken to be an optional way to request information. Stranberg still 
teaches other non-chat responses to user requests for more information. 

Regarding claim 25, examiner stands behind his reasoning that reading an email 
on a webmail site about requested product information can be said to represent an 
indication of the email-selection as the delivery method. 
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Conclusion 

THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1 .136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
extension fee pursuant to 37 CFR 1 .136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the mailing date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Jeffrey D. Carlson whose telephone number is 571-272- 
6716. The examiner can normally be reached on Monday-Fridays; off alternate Fridays. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Eric Stamber can be reached on (571)272-6724. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 



/Jeffrey D. Carlson/ 

Primary Examiner, Art Unit 3622 
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